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A sua marca como um ativo.

Culide bem do ativo mais importante da sua empresa
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BEST GLOBAL BRANDS
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As 100 Best Global Brands > $3 Tri

Valor da marca Valor da empresa

Resumo do mercado > Apple
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O que gera Percepcao de
Valor das marcas?

= O marketing visa compreender e satisfazer as necessidades humanas,
oferecendo produtos que proporcionem boas experiencias, gerando
assim a percepcao de valor no produto oferecido.
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Necessidade e comportamento humano
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As ferramentas mudam. A necessidade humana nao.
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Principio da

SIMILARIDADE

gestalt

A Gestalt considera que a compreensao de um
objeto como um todo, antecede a de seus ele-
mentos individuais, sendo essa uma das princi-
pais premissas da teoria.
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MANIFESTO DE MARCA

T-Fal

Ideas you can't live without.
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Dados sobre o consumo de

INFORMACAO NO JA

il MAIN REASONS FOR USING SOCIAL MEDIA

PRIMARY REASONS WHY INTERNET USE ED 16 TO 64 USE SOCIAL MEDIA PLATFORMS

GLOBAL OVERVIEW

KEEPING IN TOUCH WITH FRIENDS AND FAMILY
FILLING SPARE TIME 36.3%

35.1%
31.6%

20.5%

27.7%

263%

5%

23.9%

WATCHING LIVE STREAMS 23.8%
SEEING CONTENT FROM YOUR FAVOURITE BRANDS 23.1%
WORK-RELATED NETWORKING AND RESEARCH 22.9%
FINDING LIKE-MINDED COMMUNITIES AND INTEREST GROUPS 22.1%
WATCHING OR FOLLOWING SPORTS 22.0%
FOLLOWING CELEBRITIES OR INFLUENCERS 21.7%
POSTING ABOUT YOUR LIFE 21.4%
AVOIDING MISSING OUT ON THINGS (FOMO) 21.3%
SUPPORTING AND CONNECTING WITH GOOD CAUSES
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B Motivos de uso de SNS

MAIN REASONS FOR USING SOCIAL MEDIA n

PRIMARY REASONS WHY INTERNET USER D 16 TO 64 USE SOCIAL MEDIA PLATFORMS

FILLING SPARE TIME
SEEING WHAT’'S BEING TALKED ABOUT

KEEPING IN TOUCH WITH FRIENDS AND FAMILY
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FINDING CONTENT FROM BRANDS 14.7%
14.3%
1%
LOOKING FOR THINGS TO DO OR BUY 11.6%
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e

we
e SOURCE: 4 k are, [C KEPIOS

social

j1seeds



Dados sobre o consumo de

INFORMACAO NO JAPAO

sl THE WORLD’S MOST-USED SOCIAL PLATFORMS

RANKING OF SOCIAL MEDIA PLATFORMS BY GLOBAL ACTIVE USER FIGURES (IN MILLIONS)

MOST-USED SOCIAL MEDIA PLATFORMS n

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 WHO USE EACH PLATFORM EACH MONTH

GLOBAL OVERVIEW
JAPAN

FACEBOOK!' 2910 79.6%

YOUTUBE?

T 55.2%
41.7%
0%

e

ECTE 5

TS

s

085

| pinteresT AV

T 69%

- 46% DISCORD

- 28% LINKEDIN

- 25% IMGUR

- 24% WHATSAPP

SOURCE: v NOT We
COMPARABILITY:
NOT arel 'c KEPIOS
e social *

WHATSAPP'*

1478
1,263
R, 1000

| FBMESSENGER* |

600

K

573

| kuaishou' K

557

550

| piNTeresT  JEIT

| twirmer: KD

| REDDIT* K]

300

: 1 2 We p .
o s ADVISORY: COMPARABILITY: . are, @ HOOtSUlte

social

B SNS Mais Usadas

j1seeds



Dados sobre o consumo de

INFORMACAO NO JAPAO
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PERCENTAGE OF INTERNET USERS ) 16 TO 64 WHO SAY THAT EACH OPTION IS THEIR “FAVOURITE” SOCIAL MEDIA PLATFORM
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Exemplo pratico

" [nvestimento requer:




Relevancia

A relevancia e essencial para o sucesso de uma empresa.
Um manifesto humano garante a longevidade do negocio.
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As melhores marcas compreendem as necessidades
humanas e buscam supri-las com as melhores experiencias,
alinhadas as revolucoes e movimentos que elas lideram.

E por isso que nos existimos.

J1 preparando sua marca para o proximo movimento.
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@ jlseedscom @ 050-6865-5677 @ contact@jlseeds.com

®m LINK DA APRESENTACAO

https.//jiseeds.com/wp-content/uploads/2023/02/apresentacao_jiseeds.pdf



